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VISION OF THE BROADCASTING COMMISSION 

(BCJ) 
 

 

The Commission contributes to the development of Jamaica by enabling a 

competitive, flourishing, co-regulated electronic communications sector that delivers 

high quality service and variety, including indigenous expression, is a responsible 

partner in the regulatory process and operates within the broad parameters 

administered by the Broadcasting Commission.   

 

 

 

MISSION STATEMENT 

 
The mission of the Broadcasting Commission of Jamaica is:  

 

To enable the orderly development of the electronic communications sector in order 

to serve the interests of the Jamaican public by regulating and monitoring licensees 

and by advising government in a manner that is transparent, fair, efficient, effective, 

facilitative and consultative. 
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The Role, Composition and Mandate of the 

Broadcasting Commission 

 

The Broadcasting Commission (BCJ) is a body corporate established under The 

Broadcasting and Radio Re-Diffusion Act (BRRA).  It is the successor to the 

Broadcasting Authority following the 1986 amendment of the BRRA, making the 

Commission the Caribbean region‟s most established communications regulator.   

 

The Commission‟s principal functions may be classified as: 

 Advisory; 

 Monitoring; 

 Research/information-gathering; 

 Administrative; and  

 Legislative. 

 

The prescribed advisory functions include the following areas of advice to the 

Minister: 

 Whether or not a licence should be granted S. 11E (1); 

 The terms and conditions on which licences should be granted S 16 (a) 

(i); 

 Whether a licence should be suspended or cancelled for non-

compliance with the Commission‟s directives following a contravention 

of the licence S 22; and 

 The allocation of broadcast time to programmes of Jamaican origin, 

performed by Jamaicans or programmes significant to Jamaica S 16 

(a) (ii). 

 

The monitoring powers and duties include: 

 Monitoring the operations of licensees S 16 (e); 
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 Receiving and investigating complaints in relation to any matter under 

the BRRA S 16 (f); 

 Establishing a system of monitoring transmissions by licensees S 16 

(d); 

 Requiring licensees to submit information relating to their programming 

and operations S 17; 

 Giving licensees written notice (copied to the Minister) of any 

contravention of licence, and requiring justification of the offending act 

and/or remedial action S 20 (1); 

 Giving written notice to the Minister of any failure by a licensee to 

justify any offending act or take remedial action S 20 (3); 

 Directing a licensee to transmit an apology for any action in 

contravention of its licence S 20 (3); and 

 In relation to political broadcasts, ensuring rights of reply under certain 

circumstances, and in general ensuring impartiality in political 

broadcasts S 21. 

 

The information-gathering duties include: 

 

 Conducting surveys to ascertain whether matter transmitted or relayed 

by licensees is capable of being received in Jamaica S 16 (b); and 

 Undertaking, sponsoring or assisting in research on any type of 

operation regulated under the Act S 16 (c). 

 

The administrative functions relate to: 

 

 Processing all licence applications under the Act to determine whether 

prescribed requirements are satisfied S 11E; 

 Receiving application fees S 11 F (2); 

 Receiving licence fees S 11 G (5); 
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 At the direction of the Minister, notifying licensees before licenses are 

suspended or cancelled that they have an opportunity to be heard by 

the Minister S 22 (2); and 

 Where a licence to provide STV service becomes void for non-

performance, notifying the licensee and requiring the return of the 

licence S 11G (7). 

 

The Commission‟s legislative power is to recommend regulations under the Act, 

after consultation with the Minister. Approval is subject to a negative resolution in the 

House of Representatives. 
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COMMISSIONERS  

 

Commissioners are appointed by the Governor General after consultation with the 

Prime Minister and the Leader of the Opposition, pursuant to Section 1 of the 

Schedule to the BRRA. The appointments are for a period of five years. 

 

The following persons served during the period under review: 

 
 
Dr. Hopeton Dunn, Ph.D., M.A.., B.A. (Hons.), Dip. (Mass Comm.) 
Chairman 
Director, Telecommunications Policy and Management Unit, U.W.I.  
 

Re-appointed November 1, 2006 

 
Mrs. Rosemarie Vernon, C.D., B.A., Cert. Ed. 
Educator, Former Principal, Alpha Primary School, Former President 
of The Jamaica Teachers‟ Association 
 
Appointed November 1, 2008 

 

 
Rev. Canon Peter Mullings J.P., B.A. Th. 
Cleric, Rector Church of the Ascension 
 
Appointed November 1, 2001 
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Mr. Claude Robinson, O.D., B.J., B.A. (Hons.) 
Lecturer and Communications Consultant 
 

Appointed March 10, 2003 

 
Mrs. Elaine Foster-Allen, M.Phil, B.ED 
Educator, Principal – Shortwood Teachers‟ College 
 

Appointed March 10, 2003 

 
Dr.  Elaine Wallace, Ph.D., M.B.A. 
Academic Adminstrator and Lecturer - UTECH      
 
Appointed September 4, 2003 

 

 
Mrs. Hyacinth Lindsay, Q.C., C.D., LL.B., B.A. 
Former Chief Parliamentary Counsel      
 

Appointed November 1, 2006 

 
Mr. Neville James, B.A., Dip. Public Admin.  
Communications Consultant 
 
Appointed: September 5, 2008   
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EXECUTIVE STAFF AND PRINCIPAL OFFICERS 

 
The Commission is supported by a Secretariat, headed by the Executive Director, 

which has responsibility for its day to day operations. The executive staff members 

are: 

 

There are also seven Principal Officers, namely: 

 

 Mr. Cordel Green, M.B.A., LL.M (Dist.), LL.B (Hons.), B.A.           

(Hons.)  

  Executive Director, Attorney-at-Law  

 

 

 

 

  Mrs. Karlene Salmon-Johnson, M.Sc., B.A. (Hons.)  

  Assistant Executive Director 

 

Miss Teisha Mattison 
LL.M;LL.B (Hons) 
Legal Officer 
 

Mr. Richard Myers, M.Sc., 
B.Sc. (Hons.) 
Human Resource & Office 
Manager 

Mr. Donovan Campbell, 
M.Sc. 
Technical Officer 
 

Ms. Juliet Anderson, 
MAAT, Fellow (ACCA), 
Finance Officer 
 

Mrs. Michelle Jones-Francis 
B.Sc. (Hons) 
Monitoring and Customer 
Service Manager 
(Appointed March 10, 2008 

Ms. Nicole R. Morrison, 
B.A. (Hons) 
Information & Public 
Relations Officer 
 

Mr. Dwaymian Brissette, 
M.A., B.A.(Hons) 
Registrar 
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STANDING COMMITTEES 

 

 Oversight of the Commission‟s work is conducted through three Standing 

Committees (See Appendix A). The results of Committee deliberations are brought 

to the full Commission for discussion, approval or ratification either as proposed or 

with modification. The Standing Committees are:  

(a) Legislative and Policy 

(b) Monitoring, Content and Compliance  

(c) Finance, Administrative and Audit 
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OVERVIEW OF PERFORMANCE IN 2009 - 2010 

 

Content Standards 

2009 was a momentous year for the Broadcasting Commission, relating particularly 

to media output Directives that generated significant public response. The Directives 

and their enforcement by the Commission resulted in substantial and demonstrable 

change in electronic media output on both radio and television. By mid-2009 the 

Commission began to receive widespread support from the general public, the 

Government, large sections of the music fraternity as well as from significant 

sections of the regulated broadcast media itself.  

In the twelve months since the Directives, the Commission recorded a reduction in 

the number of complaints relating to on air beeping and other forms of musical 

content.  Complaints relating to transmission of sexually explicit and violent content 

also declined.   Perhaps what was more striking, were public comments by members 

of the entertainment industry that there was now renewed creativity in how they 

approached their craft. 
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Public Education & Information 

 

One of the historical challenges of the Commission has been deepening and 

strengthening public knowledge of the Commission and its role in society. Over the 

last year inroads were made in that regard. The BCJ embarked on a series of 

briefing and meetings which was highlighted by a Call on the Governor-General, 

shortly after his appointment. His Excellency was updated on the Commission‟s 

work. 

 

Welcoming the new Governor General 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Chairman of the Broadcasting Commission, Dr. Hopeton Dunn (3
rd
 from left) exchanges a 

handshake with newly appointed Governor General, His Excellency the Most Hon. Sir Patrick Allen 
at a courtesy call by the Commission.  Also in attendance: (From left) Commissioner Rosemarie 
Vernon, Cordel Green, Executive Director, Commissioner Dr. Elaine Wallace and Commissioner 

Hyacinth Lindsay 
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 Media Campaign 

During the year, the Commission embarked on a public education campaign under 

the theme “Choice comes with responsibility”. The Strategies included a print 

media supplement, television advertising, radio advertising, video-board advertising 

islandwide, social media campaign on Youtube, Twitter, and Facebook, media 

interviews, public speaking engagements, and participation in expositions. 

 

Print media supplement 

The Commission‟s began its public education campaign with the publication  of a 

four-page supplement in April. The 

supplement achieved the following: 

 Highlighted the role and 

responsibilities of the 

Broadcasting Commission. 

 Publicly introduced the 

Commissioners and Executive 

Staff. 

 Highlighted the ongoing 

programmes and projects of the 

Commission 

 Updated the public on proposed 

changes to the legislative 

framework. 

 

The Supplement was carried by the two 

major island-wide newspapers as well as 

the regional newspaper, the Western Mirror. 

 

Supplement Cover. Published May 2009 



Annual Report April 2009 to March 2010 
12 

BCJ Website homepage at 
www.broadcastingcommission.org 

 

Redesigned Website 

In  August 2009, the 

redesigned Broadcasting 

Commission website went live 

online.  The new website is 

equipped with a number of 

features for easier navigation 

and better engagement of 

stakeholders. These include a 

discussion forum, a video and 

sound archive and a real time 

updated panel for the 

Commission‟s Twitter page.  

The website has a modern 

design which has captured international attention.  The homepage has been 

selected to be featured in an upcoming publication on media and regualtion by 

English pubishing house, Routledge Publishers. 

 

Social Networking 

 

The Commission has tapped into 

the increasingly popular use of 

social networking. It has a 

presence on Facebook, Twitter 

and Youtube.  These efforts have 

been well received by the general 

public, and there is a daily 

increase in the number of persons who utIlise 

these channels to communicate with the 

Commission.  
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MCSM, Michelle Jones-Francis answers questions about the work of 
the Commission at the U.W.I. Career Exposition 

Students sharing their views on the Commission‟s television 
Public Service Announcements 

 

Community Relations 

The Commission heightened its community presence by participating in a number of 

public fora across the country. There was also special attention to youth outreach.  

 

 

 

 

 

 

 

 

 

 

 

 

 

This entailed the incorporation of the views and participation of young people in all 

the Commission‟s outreach efforts, including meetings with student leaders, 

Executive Director, Cordel Green discusses the 
Commission‟s work with U.W.I. Guild of Students 

Executive Committee. 
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Citizen-based Media Monitors‟ Training - Westmoreland 

participation in expositions and trade fairs targeting youths and enlisting youth 

volunteers for the Commission‟s Citizen-Based Media Monitors Programme. 

 

Citizen-based Media Monitoring 

The commission is guided by the principle that the responsibility for media content is 

shared jointly by the regulator, industry and the citizen/consumer.   

 In view of the foregoing, the BCJ embarked on a Citizen-based Media Monitoring 

programme to encourage media literacy, parental responsibility and to enlist 

continued citizen vigilance in  

maintaining acceptable standards 

on the airwaves.  

At March 2010, one hundred and 

fifty (150) individuals from a broad 

cross-section of the society (youth, 

the disabled community, 

professionals etc) had volunteered 

to be media monitors and were 

trained in critical viewing, listening 

and participation in media as well 

as the role, function and 

adjudicative approach of the Broadcasting Commission.  
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Licensee Outreach 

The Commission continued its 

one-to-one dialogue with licensees 

through visits to offices, studios 

and headends across the country. 

The meetings included discussions 

on the Broadcasting Commission‟s 

Strategic Plan, impact of the 

financial melt-down on businesses, 

plans for the future and regulatory 

issues. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Assistant Executive Director, Karlene Johnson (1
st
 left) shares with the General 

Manager and the Marketing Manager at LOVE FM. 

From left: Monitoring and Compliance Manager, Michelle Jones-
Francis, Executive Director, Cordel Green and Winston Witter of 

General Satellite at the BCJ‟s visit to the facility. 


